A muckraker is a journalist or an author who searches for and exposes scandals and abuses occurring in business and politics, or muckraking, a popular form of reform-minded investigative journalism in the late 19th and early 20th centuries that specialized in exposing corruption or social wrongs. The rise of muckraking corresponded with that of Progressivism and the two were correlated, but not intrinsically tied. 

The term muckraker is most properly applied to American reporters and writers from the early 1900s, but is also used to describe modern writers who follow in the tradition of the muckrakers. Although the term muckraking has negative connotations, the information so discovered can be valid and even justifiably important for the public to hear about. 

President Theodore Roosevelt coined the term 'muckraker' during a speech in 1906 when he criticized the writings of some journalists as being excessive and irresponsible. He disliked the attitude and lack of optimism of muckraking's practitioners. 

In his speech, Roosevelt likened the muckrakers to the Man with the Muckrake character in John Bunyan's Pilgrim's Progress (1678): 

"A man who could look no way but downward with the muck-rake in his hands, who was offered the celestial crown for his muckrake, but would neither look up nor regard the crown he was offered, but continued to rake the filth of the floor." 

In the early 1900s, muckrakers served as a social conscience and opened many people�s eyes to the abuses of the powers that be. Popular magazines such as Cosmopolitan, The Independent, and McClures funded and helped to expose scandals including fraudulent claims by makers of patent medicines, horrific conditions in slums, hypocritical and lascivious behavior by politicians, prison conditions, and unsanitary conditions in food processing plants. 

Well-known texts published include Unsafe at Any Speed and The Jungle, which, respectively, led to reforms in automotive manufacturing and meat packing in the United States. The most famous muckrakers were Ida Tarbell (The History of the Standard Oil Company), Lincoln Steffens, and Ray Stannard Baker. Popular muckraking magazines included McClure's, Munsey's Magazine, and American Magazine. 

Famous Muckraker Literary Works

· Helen Hunt Jackson, A Century of Dishonor (attacked U.S. policy regarding Indians) 

· Lincoln Steffens, Shame of the Cities (attacked political corruption) 

· Upton Sinclair, The Jungle (attacked the meat-packing industry) 

· Frank Norris, The Octopus (attacked the railroad industry) 

· Ida Tarbell, a series of expose' in Ladies Home Journal (attacked Standard Oil) 

· John Spargo, Bitter Cry of Children (attacked child labor) 

· Charlotte Gilman, attacked child labor 

· Samuel Hopkins Adams 

· Ray Stannard Baker 

· Matt Drudge 

· Bob Woodward and Carl Bernstein 

· David Graham Phillips 

· Jacob Riis, How the Other Half Lives 

· Ralph Nader, Unsafe At Any Speed (attacked unsafe automobile manufacturing)
· Yellow Journalism and the Circulation War of 1896

· Sources
· Sunday World. During the 1880s the Sunday edition of Joseph Pulitzer’s World increasingly became a collection of features, advertising, and drawings; each issue had forty-four to fifty-two pages. Circulation passed 250,000 in 1887. The young editor was Morrill Goddard, who had a talent for the feature angle on the news. He not only embellished facts but virtually created the pseudo science articles featured in later tabloids, thus increasing the popularity of the World. 

· Yellow Ink. In 1893 Publisher installed color pressed to print the Sunday supplements, and Goddard used them to expand the comics section, which had been inaugurated in 1889. The most popular cartoon, drawn by Richard Outcault, was “Hogan’s Alley,” which depicted life in the tenements of New York, through the eyes of “The Kid,” a jug-eared, bucktoothed toddler in a dirty nightness. The usual yellow ink gave the pressmen a headache because it took so long to dry, and when they finally formulated a quick-drying shade, they tried it out on the expanse of the boy’s dress. The Yellow Kid was born and in the process heralded a new era of journalism.

· Hearst Arrives. In 1895 William Randolph Hearst bought the ailing New York Journal for $180,000 and immediately tried to buy the staff that had made the Sunday World such a success. Hearst’s business cards bearing the words “Call me,” mysteriously turned up on the desks of the Hoffman House, where the publisher handed him an envelope containing $15,000, an instant bonus if he would agree to come over to the Journal. “But I need my writers and artists,” the editor gasped. “All right,” agreed Hearst. “Let’s take the whole staff.” Goddard spent the afternoon depositing the money in various banks, in case Hearst changed his mind. The World Topped Hearst’s offer, but Hearst raised his by another 25 percent. Just one secretary remained at the World. 

· Two Kids. Pulitzer hired the brilliant, young Arthur Brisbane to replace Goddard, and Brisbane soon drove the circulation of the World past six hundred thousand. To replace Outcault, who had also gone over to the Journal, Brisbane hired George I. Lucks to continue “Hogan’s Alley.” Both papers used the image of the Yellow Kid in their promotions, and he became the indelible symbol for the sensationalistic journalism both papers practiced in their escalating rivarly, thus the term “yellow crepe, don’t let them put the Yellow Kid on my tombstone, and don’t let the Yellow Kid himself come to my funeral. Make him stay over on the east side, where he belongs.” In 1897 Brisbane also defected to Hearst and became editor of the Evening Journal. 

· Wars. In 1896 the circulation of the Journal topped 150,000 at the price of a penny, so Pultizer cut his twocent price in half. Meanwhile Hearst, as the owner of several silver mines, backed William Jennings Bryan’s fight against the gold standard and gained notoriety in the conservative East. His headlined grew steadily more outrageous, promising miracle cures, immortality, the truth about monsters and dragons, and the secret lives of criminals. Like Pulitzer, Hearst crusaded against political corruption, but he promised to do more than just print words. He carried headlines that boasted of “Journalism that Acts; Men of Action in All Walks of Life Heartily Endorse the Journal’s fight in Behalf of the People.” Hearst installed his own color presses, and his Sunday supplement eventually titled American Weekly gained the largest circulation in the country and maintained it for decades.

· Parity. Circulation figures for theJournal and the World hovered around the half million mark in 1896 and 1897. On the day following the presidential election in 1896 each paper sold an astonishing 1.5 million copies. The two titan publishers had set the tone for urban journalism for years to come.

· Sources
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· "You furnish the pictures," William Randolph Hearst allegedly told a reluctant artist in 1898, "and I'll furnish the war." Long the symbol of what has been called "Yellow Journalism," Hearst and his reporters boosted circulation for his national newspaper chain by writing sensationalistic and even lurid stories about atrocities in Cuba prior to the Spanish-American War. 

· Newsmen obliged with stories of Cubans massacred and tortured by the Spanish, or noncombatants starved in concentration camps and subjected to sexual indignities. A few of these tales were true; others were exaggerated and even fabricated. 

